ENAVEK 2014-2020

ENIXEIPHZIAKO NPONMPAMMA
ANTAMQONIZTIKOTHTA ENIXEIPHMATIKOTHTA« KAINOTOMIA

3 EpyaneiodAkn
J AViaywvIOoTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ EMNIXEIPHZEIZ

H emyeipnon A®OI STOYPOMAAAH OE nou edpelel oTnv nepipepeia Kevtpikng Makedoviag evraxbnke otn dpdon
«EpyaAegiobnkn AvTaywvioTikOTNTac» npolnoAoyiogoUu 400 ekat. Eupw. H dpdon oTtoxevel otn BeATiwon TNG
avTaywvioTIKOTNTAG TWV HIKPWV KAl NOAU HIKPWV EMNIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON ouoTNUATWY TUNoMoinonNg & nioTonoinong, kKa®wc kal o€ branding kar yneiakn npoBoAn.

O ouvoAikoc npoUnoAoyiopoc Tne enevduong eivalr 85.000,00 € ek Twv omnoiwv n dnuocia dandvn aveépxetal Ot
42.500,00 € kal ouyxpnuaTtodoTeiTal and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakng Avantuéng Tng
Eupwnaikng 'Evwong.

To enIXEIpNHATIKO OXEDI0 NOU EYKPIONKE NPog XpnuaTodoTnon kail uAonoigital, nepiAappBavel enevoUoEIq
OTIG NAPAKATW KATNYOPIEG:
v’ Mnxavnuata - EEonAiopog
v'MioTonoinon MpoiovTwyv — YAnpeoiwv — Aiadikaoiwyv

v 2Zuokeuaaoia - ETikeTa — Branding

v MioBoAoyikd kOOTOG epyalopevwVv (VEO NPOCWMIKO)

M&ow TNG CUMHETOXNG oTN Apdaon, N ENIXEiPNON NETUXE:
v BeATiwON TNG avTaywvioTIKOTNTAG TNG
v au&non TngG kepdoPopiag TnG
v €vioxuon TnG eEwOTPEPEIAC
v ENEKTACN TNG Ayopdag KE TN NPoabnkn VEWV NPoiovTwV & UNNPECIWV
v €€ao@alion uwnAoTEPNG N0IOTNTAG NPOIOVTA & UNNPETIEG
v au&non TnG napaywyikotTnTag & BeATiwon A&IToupyikwv d1adiKaciwy
v €vioxuaon TNnG €NIXEIpNUATIKOTNTAG
v dnuioupyia / d1aTAPNON NOIOTIKWV BECEWV Epyaaniag
v AAo

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n eniXeipnon ano®EPovVTag opeAn TNV avTaywvIioTIKOTNTA TNG XWPAS Kabwg

Kal oTNV TOMIKN OIKOVOoWia.
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